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Make Every Drop Count Linked to Water Conservation and Reduction in Greenhouse Gas Emissions

NEW YORK, September 26, 2018 – As part of Climate Week NYC 2018, Colgate-Palmolive yesterday outlined how its ongoing consumer campaign
to save water is conserving a precious resource while also reducing global greenhouse gas emissions.

Colgate launched its save water campaign in 2016 with a “turn-off-the-faucet-while-brushing” message.  Today, nearly three out of four (70%)
Americans who were aware of the Save Water campaign said it influenced their personal actions with regard to saving water, according to a YouGov
survey1 fielded for Colgate. Fifty-eight percent of those influenced reported turning off the faucet more often while brushing their teeth after hearing the
campaign’s message.

Globally, the turn-off-the-faucet campaign can lead to a potential reduction of 50 billion gallons of water per year. Since water and wastewater
treatment systems are energy intensive, every drop of water saved means less energy used. So the projected global water savings comes with an
additional benefit of approximately two million metric tons of greenhouse gas saved.

“Nearly five percent of U.S. greenhouse gas emissions are associated with water and wastewater treatment,” said Colgate-Palmolive’s Global Director
of Sustainability Vance Merolla, who presented to the Climate Week audience.  “That’s 45 million tons of emissions a year, so conserving water can
make a difference on many fronts.”

Colgate also has made significant strides reducing the amount of water and energy it uses to make and distribute products. Still, 90 percent of
Colgate’s water and carbon footprint comes from consumer use of its products.  This inspired the brand to raise the public’s awareness of everyday
water waste and to engage people worldwide in simple ways to help conserve the vital resource.

“Water is intrinsic to how our products are used. Given our brand is found in more households than any other brand in the world, Colgate is uniquely
positioned to lead in water conservation,” JoAnne Murphy, Director of Shopper Marketing, U.S., told the Climate Week audience.

The Save Water campaign, which has reached nearly three billion people worldwide, brings attention to water scarcity and is designed to help
conserve water. Elements of the campaign this year include the following actions:

Global Ambassadorship of Michael Phelps: conservation champion and World Champion swimmer Michael Phelps, in his
second year as part of the campaign, spoke to global news media in advance of Climate Week NYC about the success of
the Save Water message to Turn Off the Faucet while brushing
Sponsorship of #RunningDry: an initiative created by water advocate and ultra-runner Mina Guli, who will attempt to run
100 marathons in 100 days across six continents, starting in November in New York, to put a spotlight on water challenges
around the globe
Social media campaign: the #EveryDropCounts social media conversation continues among Colgate, its employees,
partners, NGOs and the public regarding water issues and ways to conserve

Climate Week NYC is one of the key summits in the international calendar and is timed during the UN General Assembly to gain attention of global
decision-makers. Colgate has confirmed its support for the UN Global Compact and endorsed the UN CEO Water Mandate to help advance water
stewardship, sanitation, and the UN Sustainable Development Goals.

About Colgate-Palmolive

Colgate is a leading global consumer products company, tightly focused on Oral Care, Personal Care, Home Care and Pet Nutrition. Colgate sells its
products in over 200 countries and territories around the world under such internationally recognized brand names as Colgate, Palmolive, Speed
Stick, Lady Speed Stick, Softsoap, Irish Spring, Protex, Sorriso, Kolynos, elmex, Tom's of Maine, Sanex, Ajax, Axion, Fabuloso, Soupline, and
Suavitel, as well as Hill's Science Diet, Hill's Prescription Diet and Hill's Ideal Balance. For more information about Colgate's global business, visit the
Company's web site at http://www.colgatepalmolive.com. To learn more about Colgate’s sustainability efforts, please visit
https://www.colgatepalmolive.com/en-us/core-values/sustainability and the Colgate Bright Smiles, Bright Futures® oral health education program, at
http://www.colgatebsbf.com. CL-C

About The Climate Group

The Climate Group’s mission is to accelerate climate action to achieve a world of under 2°C of global warming. They do this by bringing together
powerful networks of business and governments that shift global markets and policies, such as their 10th Climate Week in New York. They focus on
the greatest global opportunities for change, take innovation and solutions to scale, and build ambition and pace. The Climate Group are an
international non-profit organization, founded in 2004, with offices in London, New Delhi and New York.

[1]
All figures, unless otherwise stated, are from YouGov Plc.  Total sample size was 1,089 adults. Fieldwork was

undertaken between 30th April - 1st May 2018.  The survey was carried out online. The figures have been weighted
and are representative of all US adults (aged 18+).


